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More battles are being lost along press row

Was pressrow courtside at thelast game you covered?

Did you come out of the locker room with aquote that
practically wroteyour lead for you, onethat brought aplayer
alive and drew your readersin?

L et’ smakeapoint of sayingthanksto sportsinformation
directors, coaches and athletic directors, and explaining
why thesekindsof accessare soimportant to performingour
jobswell.

It smore effective than complaining after adecisionto
move press row or close alocker room has been made.

We have lost some valuable ground lately on both of
these fronts.

At North Carolina, press seating that had been on the
floor in the end zones has been moved up into the stands.

Let's face it: It is easier to convince athletic
administratorsnot to sell mediaseating beforethey get used
to the extra cash on the revenue side of their budgets.

Remember, our coverage hasincalculable value, too.

Asfor locker rooms, be alert that whenever thereisa
coaching change, it's an important time to make a case for
access.

When Ben Howland took over at UCLA last year, the
locker room doors closed. The same happened at Stanford
when Trent Johnson became coach, and under Mike
Montgomery the Stanford locker room had been home to
some of the best quotesin all of college basketball.

So let’ s try to discuss the rationale for closing locker
roomsbeforethese decisionsaremade, and explainwhy it's
important to us.

Asl’vewritten before, | truly believe thisis no longer
a gender issue, but a control issue and sometimes a space
issue.

One of our points is that we want access to more
informal interviewsthat producelivelier quotes. Wewant a
chancetotalk to aplayer without giving away the quoteswe
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dlicit and the angle we are pursuing to our competitors. We
want chances to talk to players who aren’t chosen for an
interview room. Andwewant to conduct theseinterviewsas
quickly as necessary for deadlines, not in a drawn-out
format that eats up time and produces mundane quotes.

| madeapoint recently of telling MikeKrzyzewski how
muchweappreciatetheopenlocker roomat Duke, and | was
pleased to hear what he said. The Dukelocker roomisopen
becausehethinksit hel pstheplayersmaturewhenthey have
to compose themselves to answer questions, sometimes
while dealing with difficult emotions.

There are other benefits to programs and players. |
genuinely believe such playersas ShaneBattier at Dukeand
Mark Madsen at Stanford became emblems of the ideal
student athletenot only becausethey meritedthat recognition,
but because reporterswere ableto talk to them casually and
often enough to be able to capture those qualities.

While we're discussing Duke—and what coach
shouldn't want to model his program after the one at
Duke?—consider that there is till courtside seating in
Cameron Indoor Stadium, where certainly those seatscould
be sold at a premium.

Soanod of appreciationto Athletic Director JoeAlleva

USBWA, Marriott reach deal

The USBWA hasstruck adeal that will begood for its
members' travel budget — and for their Marriott points
totals.

After several months of negotiations, USBWA Ex-
ecutive Director Joe Mitch has secured arel ationship with
Marriott to provide members with access to the chain’s
Athletic VIP program, which provides significant dis-
counts on room rates.

The USBWA will mail AthleticVIPcardsto members
who are listed in the current USBWA directory.

This card will entitle each member to a sports rate of
50 percent off the regular room rate on a space-available
basisat Marriott and Renai ssance hotel sand 25 percent off
the highest mid-week rate on a space-available basis at
Courtyard, Fairfield Inn, Residence Inn, Springhill Suites
and TownePlaces Suites hotels. It is not applicable for

conventions, playoffs or bowl games.

For reservations at U.S., Canadian and participating
international properties, members are asked to call 1-800-
228-9290 or the hotel directly. Request the Athletic VIP
rate or to visit Marriott.com and type in VIP in the corpo-
rate/promotional rate box.

Members must show the Athletic V1P card at check-in.
Therateisgiven only when spaceisavailableand might not
be offered if the hotel is sold out or anticipates being sold
out.

The Athletic VIP rate also is not available when there
isanegotiated group rate. But the Athletic VIPrate should
be aboon for travel in many other situations.

For Marriott Rewards members, this card does not
replace Marriott Rewards cards, though it should help in
continuing to collect those precious Marriott points.

and the administration for keeping the students and media
where they are.

Let me offer some of the reasons courtside seating is
important to us.

Weneed to be accurate, and trying to see over atubaor
a fan who quite reasonably leaps up to see the final play
interferes with accuracy.

We want to add something to our coverage that might
not be evident to people in the stands or watching on
television—and yes, that includes things the coaches and
players say. It should, for good or ill.

And here’ s one other thing that hadn’t occurred to me
until, oh, about the time the Pacers played the Pistons in
November:

We provide abuffer, or at |east aspeed bump, between
those inclined to misbehave on either side of the sideline.

I’ ve heard from some of you on these issues, so thank
you for that, and Tom Shatel continues to champion the
cause of press seating.

Please continue to e-mail, call us, or tell usin person
what is going on in your part of the country, and let's
continueto build acasefor being inthebest placesto dothe
best job possible.

Sapakoff wins scholarship

Christie Lee Sapakoff, daughter of Charleston
(S.C.) Post and Courier sportswriter Gene Sapakoff,
will receive a $1,000 college scholarship awarded
annually to a son or daughter of a USBWA member.

Sapakoff is a freshman at Wofford College
majoring in biology. She was an honor roll student at
the prestigious Academic Magnet High School in
Charleston and co-captain of thetennisteam. Shealso
worked over 250 volunteer hours at the University of
South Carolina sChildren’ sHospital . Shewill continue
to receive $1,000 scholarship for each year up to four
that sheis afull-time student at Wofford.

Sapakoff wrotein her application: “With the aid
of this scholarship. | will further my education and
plan to contribute optimism to others in need.”




Sports-writing workshop is on again at Final Four

After a one-year hiatus, the USBWA sportswriting
workshop held annually at the NCAA Final Fourisback in
business.

Theworkshopfor aspiringjournalism studentslooking
to pursue careersin sportswriting will be held at thisyear’s
NCAA Final Four in St. Louis on Thursday, March 31.

Canceledlast year duetoalack of funding, theseminar
isbeing held in conjunction with the Final Four once again
after the St. Louis-based Pulitzer Company agreed to
sponsor thisyear’s event.

Past board member and St. Louis Post-Dispatch
sportswriter V ahe Gregorian spearheaded effortsthat led to
the USBWA getting a commitment from the Pulitzer
Foundation, the charitable-giving division of Pulitzer, Inc.

Gregorian initially contacted Post-Dispatch Editor
Ellen Soeteber, who pitched the sponsorship opportunity to
the Pulitzer Foundation.

“Inour effortsto support worthy causes, itiswith great
pleasure that we can contribute to the success of this
program,” said Alan G. Silverglat, secretary-treasurer of
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the Pulitzer Foundation.

The Pulitzer’ s sponsorship will provide funding for a
three $1,000 scholarships to be awarded to students who
participatein aseminar and then submit storiesin awriting
contest of eventsthey’ |l beassignto cover at theFinal Four.
The Pulitzer Foundation will also serve as sponsor of the
USBWA'’s annual board of directors and past presidents’
dinner during the Final Four weekend.

The scholarships will be awarded in the name of the
late Basketball Times publisher and USBWA president and
Hall of Famer Larry Donald, who died unexpectedly four
years ago at the age of 55.

Theworkshopwill beginwithaseminarinthemorning,
where several USBWA memberswill serve on apanel and
speak to students about their experiences in the sports-
writing profession.

The workshop will be aimed primarily at college
journalism students from the St. Louis metropolitan area.
The University of Missouri School of Journalism has
agreed to host the seminar and promote the workshop to
their students.

Credit for Missouri’s involvement in the workshop
should go to Jack Watkins, associate commissioner of the
Missouri Valley Conference, a past winner of the Katha
Quinn Award and a Mizzou JSchool graduate. Through
his many contacts at Mizzou, Jack was able to get the
university to participate in the program.

Besides Missouri, journalism students from other
universities in the St. Louis area, including Washington
University, St. Louis University, Missouri-St. Louis and
Southern lllinois University Carbondal e and Edwardsville
campus will be invited to attend the workshop.

Following the seminar in the morning, students will
receivecredential sto cover variouseventsat the Final Four
in St. Louis.

One lucky student will be given the opportunity to
cover the national championship game Monday night.

Other events the students will be able to cover that
weekend include:

* NABC dll-star game at Savvis Center matching the
Harlem Globetrotters against ateam of college all-stars

* Friday practicesof thefour Final four teamsand their
press conferences at the Edward Jones Dome

* Friday press conference of NCAA President Miles
Brand

*NCAA Hoop City, aninteractivefanfestival involving
basketball competitions and clinics

» March to the Arch where 3,000 fans will dribble
basketballs on a downtown street in St. Louis for severa
blocks ending at the Arch.

Nominations are still being accepted for several
USBWA awards, including Hal of Fame, the Katha Quinn
service award and the Most Courageous award. Send all

nominations to mitch@mvc.org.
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Let's help stop violence before it reaches college level

In February of 2003, | was asked to represent the
national media in the NCAA's first-ever “ Sportsmanship
Summit.” In the wake of fan violence at college sporting
events, some of the higgest names in college athletics
gathered in Dallasto ask two basic questions: 1) Why does
thiskind of behavior happen?and 2) What, if anything, can
be done to prevent it?

| wastaking partinapanel discussion about the causes
of fan violence. Excess testosterone combined with large
amounts of alcohol seemed to be the consensus cul prits.

But then one of the gentlemen sitting at the table
looked directly at me and said:

“What about the media’ srolein al of this?’

| babbled some response, which I'm sure made no
sense. But thelook | gavethe guy basically said: “Areyou
out of your &"%$#@ mind? The media is just there to
report the news. We don’'t make the news!!”

Thelook hegave mesaid: “Y eah, sure. Y ou guyslove
it when this kind of stuff happens. And you don’t do a
damned thing to prevent it.”

Thetragic brawl in Detroit on Nov. 19 made methink
of that exchange again. Other than reporting it, the media
had no role in that awful moment. But it did make me, as
someone who loves college basketball, pause and think.

The NBA will survive that dreadful night in Detroit.
David Stern will make sure of it. But I’'m not surethe NBA
will ever fully get over it. Therealot of peoplewho already
had their doubts about the NBA before the fight. Those
people are gone and will never come back.

Could such athing ever happen in college basketbal | ?
And if it could, does the media have any role in trying to
prevent it?

The answers are yes and yes.

It could absolutely happen in college baskethall be-
cause at somearenas, theintent is still to provide ahostile,
intimidating atmospherefor opposing teamsand their fans.

Now, intimidation comes in many forms.

Someschool spurposely put thehomestudentsright on
top of theopposing bench. Sometimesthey aresimply loud.

Vice President
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That'sOK. That' s part of playing college basketball onthe
road.

But sometimesthey are profane. Other times, they are
worsethan profane. And the home school toleratesit inthe
name of giving their team every possible edge.

A year ago at Maryland, students were wearing ob-
scene T-shirts and directing every manner of crude speech
toward Duke' sJ.J. Redick. Maryland officialswondered if
clamping down on such behavior would beaninfringement
of thestudents' right to free speech. Such anotionwould be
alaughable if it didn't have the potential to be so tragic.
GiveMaryland credit, however. Sincethen, athleticsdirec-
tor Debbie Y ow and her staff have worked hard to get the
problem under control.

Obviously, thisisascenethat is played over and over
throughout college basketball as fans want to show the
folkswatching ESPN that they can bejust asentertaining as
Duke's Cameron Crazies. Only they lack the creativity of
the Duke students. They get drunk and shout things at
players that, if it happened on the street, would get them
hauled into jail. They storm the court after abig victory.

But after all, it makesfor great TV.

It also hasto stop. And here’ swhere the mediacomes
in.

How your local university handles crowd control and
the kind of atmosphere it creates at basketball gamesisa

legitimate news story. Does it create the kind of hostile
atmospherethat could potentially |ead to violence between
players and fans? Does it keep fans off the floor or does it
allow a stampede that could cause serious injuries to fans
and athletes alike?

Last season, after a big win at home over Florida,
Georgiafansstormed thefloor of Stegeman Coliseum. One
fan was caught on camera delivering a perfectly executed
right crossto the head of Matt Walsh. Walsh, to his credit,
got off the court as fast as he could. Ancther player might
havelaid wasteto several studentson hisway to thelocker
room.

Isit going to take an NBA-like episode for people to
take this problem seriously?

Beit collegebasketball or stategovernment, themedia
has an obligation to recognize potentia problems in the
institutions they cover and to report on what could happen
if those problems continue to be ignored.

Given what happened in Detroit last November, wein
themediahavean obligationtobehonest withthepublicon
the potential for asimilar event in college basketball. We
alsohaveanobligationtohold athleticsofficials' feettothe
fireto do everything in their power to make sureit doesn’t
happen. Not after the fact. Now.

It might not make for great TV. But it just might save
some kid’slife.

Taking inventory of our cherished press-row seats

Hello again, it's me. PressBx. Or, maybe it should be
PressRw.

Anyway, | polledthesix BCSleagues, just for starters.
WEe'll get to severa of the mid-mgjors next time (this
accomplishes two things; 1, it's good information for
USBWA and 2, it give me a Tipoff column).

| received responses from the Big East, Big Ten, Big
12 and Pac-10. | found the results very interesting, and a
little surprising that so many schools are going away from
courtside. | supposel shouldn’t besurprised. | justdon’t get
out much any more.

Here are some responses | received from SIDs:

IntheBig East, Boston College, UConn, Notre Dame
and Syracuseareall courtside. Georgetown and Providence
both have TV and afew spotsmidcourt, withtherest in end
court. Rutgershasprint at courtside, TV and radio upstairs.
St. John's (Madison Square Garden) has some courtside,
some end court and an auxiliary areain the corner in the
seats. Seton Hall is mostly courtside with a spillover area
halfway up the main arena level at midcourt. Villanova:
campusisall courtside, Wachovia Center is TV midcourt
and the rest is end court. West Virginia: TV is midcourt;
print in main arenalevel at midcourt.

Big Ten:

Ohio State’ s pressrow is located in the southeast end
zoneat VaueCity Arena, fiverowsthat spanhalf thelength
of the end zone. There are 45 seats of overflow in the
hockey press box.

Minnesota: Two levels, one courtside with 26 seats.
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Another upstairs (“radio row”) with 35 seats.

Michigan: Pressrow islocatedinthreesectionsat mid-
level of thearena. Therearetwo levelsup onthe concourse
level for radio, auxiliary and student papers.

Wisconsin: Courtside, with 54 seats. Also, auxiliary in
the hockey press box, mainly for radio reporters not doing
live broadcasts.

Indiana: Two pressrows. One, an elevated areabehind
the scorer’ stable that seats one writer each from the main
area outlets. Due to the addition of courtside premium
seating, |U moved 42 press seatsto an areain the southeast
bleachers.

Northwestern: 52 seats courtside, another 16 halfway
up the bleachers on the south side that go to “TV
personalities.”

[llinois: Threerows, on the floor, behind benches and
scorer’ stable.

Big 12:

Kansas: Writerson thefloor courtside and in both end
Zones.

Missouri: Northwest Corner of thenew Mizzou Arena,
just off the court and closeto the Missouri locker room, and
Mizzou SID Sam Fleury wanted to point out it’s one of the
few locker rooms in the Big 12 that is open during post-
game.

Oklahoma State: Courtside.

Oklahoma: Southwest corner on the floor, two rows
(elevated) behind boosters.

Kansas State: Courtside. Donor seating is behind the
press. Yes!

Baylor: Courtside.

Colorado: Moved from courtside into the stands, next
to the CU band. Boosters are where press row used to be.

CONTINUED ON PAGE 4



A writer's guide to NCAA Final Four credentials

The NCAA Division | Men's Basketball Committee
hasreiterated itsopposition to all forms of sportswagering
and encourages the mediato assist in the education of the
public with regard to the hazards of sports wagering.

Agencies shall direct requests for working media
credentialsfor first/second roundsand regional sto the host
media coordinator. Requests for the Final Four shall be
directed to the NCAA national office. If spaceislimited at
preliminary-round sites, preference will be given to
applications received before March 1. Deadline for
submitting 2005 Final Four applications will be Feb. 18.

A “mediaagency” for purposes of these criteriashall
mean adaily or weekly publication, cable system, radio or
television station and network requiring immediate news
coverage. “Immediate news coverage” for purposes of
these criteria shall mean that the editorial, audio and/or
visual deadlinefor thetournament action being documented
occurs no later than 48 hours after the

customarily performs services for, the agency submitting
the request. Credentials are not transferable.

Membership inawriters' or broadcasters’ association
(e.g., United States Basketball Writers Association) does
not automatically qualify an agency for credentials.

Subject to limitations of space, credentials at all sites
shall beassignedinaccordancewiththefollowingpriorities:

Separate publicationssharing common ownership may
not be combined for purposes of meeting circulation or
other criteria

PRINT

1. A daily agency with circul ation greater than 60,000,
aweekly withcirculation greater than 500,000 or amonthly
with circulation greater than 750,000 will be identified as
“national media’ and will qualify for credentials even if it
doesnot meet theprovisionsinNo. 1 or No. 2above. Press
agenciesmay receivecredentialsaccordingtothefollowing

(Note: A limited-accesscredential only permitsaccess
tothemediaworkroom, locker roomsand interview room.)

2. An agency that does not meet Criteria No. 1
qualifies for credentials if a full-time staff member has
covered at least 90 percent of the participatinginstitution's
regular-season home games and each of its games in the
NCAA championship. (Covering al of the institution’s
competitioninadifferent NCAA championship fulfillsthe
latter requirement.) Such an agency can receive one more
than the number of credentialsit used for amajority of the
institution’ s home games.

3. Anagency that doesnot meet CriteriaNo. 1 qualifies
for credentias if a full-time staff member has covered at
least 90 percent of the host institution’s regular-season
home games.

4. A publication that covers college basketball
exclusively andisdistributed on anational basis—but does

not meet Criteria No. 1 — qualifies for one

competition at the site has been compl eted.

Any agency that has been certified for
aFinal Four credential shall receiveafirst-
/second-round and/or regional credential
upon request.

Agencies that do not meet the criteria
for circulation (for print media) or
designated market area (for electronic
media), but represent thegeographi c areaof
a participating institution, must staff each
of the participant’s previous tournament
games in order to receive credentials to
each subsequent game.

box 5.

M edia tel econference schedule:

Wednesday, Feb. 23, 3 p.m. ET, selection committee chairman Bob Bowlsby,
pass code 281934, replay box 1.
Wednesday, March 9, 3 p.m. ET, Bowlsby, pass code 165444, replay box 2.
Sunday, March 13, 6:30 p.m. ET, Bowlsby, pass code 697447, replay box 3.
Monday, March 14, 3 p.m. ET, Bowlsby, pass code 521443, replay box 4.
Wednesday, March 30, 1 p.m. ET, Final Four coaches, pass code 744832, replay

The call-in number for all of the teleconferencesis 913/981-5507; the number to
hear areplay is402-280-9026, plusthebox number above. Thefirsttwoarethechair’'s
traditional pre-selection calls; the third is Selection Sunday.

credential if spaceis available.

5. TheAssociated Pressand theprimary
newspaper(s) that provide daily coverage
for the host institution each may receive a
maximum of four tabled seats, four non-
tabled seats and two limited-access
credentials.

At the media coordinator’ s discretion,
one credential may be issued to a reporter
representing the “news

side” of the major newspaper of the
participating and/or host institution.

7. A print agency included onateam’s

A press agency or television or radio
station in theimmediate geographic areaand/or locale of a
participating or host institution that hasstaffed itsgameson
aregular basi sthroughout the season and doesnot otherwise
meet the criteria may be designated by the participating or
hostingtitutionasa“minority mediaenterprise.” A “minority
mediaenterprise” shall meanabusinessenterpriseinvolved
in the dissemination of sports newsto individuals socially
or economically disadvantaged from cultural, racia or
chronic economic circumstances or other similar cause.
Such persons include, but are not limited to, African
Americans, Puerto Ricans, Spanish-speaking Americans
and American Indians.

Except for television photographers, a credential may
be issued only to an authorized full-time, salaried
representative of, or a representative who regularly and

circulation requirements:
Daily Circulation
60,000 - 99,000
100,000 - 249,999
250,000 - 349,999
350,000 - 449,999
450,000 - 649,999
650,000 - 999,999
1 million and above
Weekly Circulation
500,000-3 million
3 million and above
Monthly Circulation
750,000-3 million
3 million and above

Credentials

one seat

one seat, one limited access
two seats, one limited access
three seats, one limited access
four seats, one limited access
five seats, two limited access
six seats, two limited access
Credentials

two seats, two limited access
four seats, two limited access
Credentials

two seats, two limited access
four seats, two limited access

Shatel
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Texas A&M: Courtside and end zone.

lowa State: Courtside.

Texas: Corner of thearena, fiverowsthat begin at floor
level near the baseline and go up.

Nebraska: Twelve rows up, opposite team benches.

Pac-10:

Arizona: Courtside, betweenteambenches. Sometables
onthebaselineand overflow inthestandsfor TV andradio.

ArizonaState: Homebeat writerson thefloor opposite
scorer’ stable; all other mediasitin “bunker” in the corner
behind visiting team bench, 12 rows up.

Cdlifornia: Twelve rows up, opposite team benches.

Oregon: Twelve rows up, behind the team benches.

Oregon State: Courtside.

Stanford: New setup this year, with renovation of
Maples Arena; home beat writers on the floor (at scorer’s

table). Rest of the media opposite scorer’s table, 30 rows
up.

UCLA: Twenty rows up, opposite scorer’ s table.

USC: Some mediaat scorer’ stable, most in corner up
from baseline at the end of the home team bench.

Washington: Twelverowsup, oppositeteam benches.

Washington State: Courtside.

That's it, for now. | will contact several “mid-major
leagues’ and contact the ACC and SEC again. If anyone
covering abeat has any thoughts, or corrections, about any
of theabovelocations, or theteam they cover, please email
me at tomshatel @cox.net. We might or might not form a
committee. | think this would make for a good discussion
at USBWA'sannual meeting at the Final Four in St. Louis.
Wecandecideif wewant totry to set guidelinesfor schools
to go hy, etc.

See you on press row.

local media list may receive additional
credentialsat aregional site not to exceed thetotal number
of credentials it received covering first-/second-round
competition at all sites.

8. Credentia smay beissuedtotwoindividuals, certified
by the director of athletics or designated representative of
each participating and host institution, who will bethe sole
representativesof al print mediaorgani zations(e.g., student
newspapers, yearbooks) affiliated with any suchinstitution.

9. One credential may be assigned to SportsTicker.

Online

1. One credential may be issued to an Online agency
that (1) registersat | east onemillion uniqueusersper month
in each of the 12 months before the tournament and (2)
covers college basketball daily.

2. One credential may be issued to an Online agency
that does not meet CriteriaNo. 1if it covers(i.e., full-time
staff members filed reports) at least 90 percent of the
participating or host institution’s home games.

3. Theofficial Web site of acompeting institution, as
approved by that school’ s sports information department,
may receive a maximum of two credentials in addition to
the two credential s noted under Print, No. 8.

4. A print, radio or television agency will not receive
morecredential sthanthenumber providedfor elsewherein
this document. An agency may allot one (or more) of its
credentials to its online entity.

5. Anonline entity may receive acredential only if its
own full-time staff writes an overwhelming percentage of
that site’s material.

6. Online entities will not receive photography
credentials.

7. Any online service that is recognized as an outlet
intended primarily for the purpose of delivering news
related totherecruitment of student-athleteswill not qualify
for credentials.

8. SportsTicker and Sports Reporting Network are
eligible for one credential for a full-time staff member.




